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Back on

game

Published

author
speaker ) 2010 best yr ever

consultant 7 fig, gig from Twitter
2011 set to pass it
$25k per talk

New book deal

Worst times
: fuel greatest
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U are the master
of your destiny.

Fearless
22 yr old
Entrepreneur
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Success Is a work In progress
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Branding is not just
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JUST DO IT.
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Marketing: the process
Brand: the result




Why brand?

1) Loyalty
2) Trust, confidence

3) Ambassadors

4) Protective vest

5) Premium investment, price

6) Opportunities, extensions




What's Brandable?




BRAND essence




Purpose




What are your

Both should
make you happy

What are your







What are the 4 most
memorable
adjectives that

describe your
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Promise, emotional




What emotional
benefits can your
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What's unique

about your




What's your story?




How will you tell

your




75% of
emotions
derived
from scent

96% of a8
Impressions

come from

sight

Are you leveraging all the senses?




What's the best media channel?




 How are you introduced?

 What shows up In online searches?

» Are these all elements aligned and

do they reflect your desired brand?
-Content
-Imagery
-Action




No risk. No brand.



Art and science
can be bought and learned

e Confidence

e Focused flexibility
e Resiliency

e Confidence




Connect with me

Blogs: Oddpodz.com

~¥ @brandingdiva

You(ll}  Linked[£}

Websites:
Brandingdiva.com
Braintattoo.com



To compete




TOo conquer




Now It's up
to you!




